Marketing news and events from your Institute

|»| Top gongs for
diploma students

The Chartered Institute of Marketing's
top postgraduate students received thei
awards from sponsoring organisations at
this year’s graduation in November at
the Symphony Hall, Birmingham.

Prizes were awarded for each of the
Diploma modules as follows:

Best Overall Professional Postgraduate
Diploma Student, sponsored by the
Worshipful Company of Marketors:
Christopher Lucarelli of Ben Hoare Bell

Top Analysis and Evaluation Student,
sponsored by Mintel: Maria Hooper
of Tour and Andersson

Top Managing Marketing Performance
Student, sponsored by Marketing
magazine: Laura Horncastle of Abbott

Top Strategic Marketing Decisions
Student, sponsored by Reed Marketing
Creative: Claire Savill of Allen Overy

Top Strategic Marketing Practice
Student, sponsored by The Economist:
Nicole Lorat of Advance Tapes
International and William Grobel of
Intangible Business

Top Executive Professional
Postgraduate Student, sponsored by
The Worshipful Company of Marketors:
Philip Andrew of Kalyx

Top Market Research and Information
Paper, sponsored by Mintel: James Hall
of Spinlock and lan Tabor of Liffe

The Institute's director of education
Keith Fletcher said: “The winners have
demonstrated a very high standard in
what is a very difficult qualification, and
| congratulate them.”
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