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London 2012
Olympics worth?

It's not just the official sponsors but brands from retail
sectors including finance, transport and tourism that
are set to benefit substantially from the Games.

By William Grobel, director of Intangible Business
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Value added to UK retail-related
sectors due to the Olympics
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How retailers can benefit
official sponsors
Offi

al sponsors of London 2012 will

D e the

c Games. T

1, Adidas

Cadbury,

ys, B, 1

1d Holiday Inn. |

vever, these are
0 be the only retail brands to benefl

from their multimillion-pound investments

marketingweek.co.uk

nefit. This is

An additional 908,000
visitors are expected
to visit London during
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afterwards is likely
to dwarf this figure.
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